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CEMEX has embarked upon a campaign that it believes will reduce the number of slips, trips and falls across the
company.

The ‚Get a Grip™ campaign is the brainchild of a departmental head and aims to remind employees that three-points of
bodily contact need to be maintained when carrying out certain activities, such as climbing a ladder. A design
illustrating this message can be seen on stickers and posters around sites, such as on vehicles and at the bottom of
stairwells.
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